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RESUMEN

El presente proyecto propone el disefio e implementacion de Business Intelligent
en la empresa Dinsecomec, orientada al comportamiento de los clientes con el propdsito
de fortalecer la fidelizacién y aumentar la tasa de recompra. La empresa Dinsecomec
actualmente emplea su informacion de forma manual, lo que limita la capacidad de
identificar patrones de consumo, oportunidades comerciales y riesgos de abandono de
clientes. La metodologia empleada incluy6 un proceso de extraccion, carga,
transformacion (ELT) de datos provenientes del ERP Fenix PRO de la empresa
Dinsecomec, seguido de la segmentacion de clientes. Finalmente, se concluye que la
analitica de datos en entornos de venta al segmento industrial nos ayuda a automatizar
alertas de recompra de repuestos, reduce la tasa de desercion y permite maximizar el

valor del ciclo de vida del cliente (CLV).
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ABSTRACT

This project proposes the design and implementation of a Business Intelligence
system at Dinsecomec, focused on customer behavior with the aim of strengthening
customer loyalty and increasing the repurchase rate. Dinsecomec currently manages its
data manually, which limits its ability to identify consumption patterns, business
opportunities, and the risk of customer churn. The methodology employed included a
process of extracting, loading, and transforming (ELT) data from Dinsecomec’s Fenix
PRO ERP system, followed by customer segmentation. Finally, it is concluded that data
analytics in industrial environments automates repurchase alerts, reduces churn rates,

and maximizes customer lifetime value (CLV).
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